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DISCLAIMER

NOT AN OFFER TO SELL OR SOLICITATION OF AN OFFER

TO PURCHASE SECURITIES

This presentation does not constitute or form part of, and should not be construed as,
an offer or invitation to sell securities of Altice N.V. or any of its affiliates (collectively
the “Altice Group”) or the solicitation of an offer to subscribe for or purchase securities
of the Altice Group, and nothing contained herein shall form the basis of or be relied on
in connection with any contract or commitment whatsoever. Any decision to purchase
any securities of the Altice Group should be made solely on the basis of the final terms
and conditions of the securities and the information to be contained in the offering
memorandum produced in connection with the offering of such securities. Prospective
investors are required to make their own independent investigations and appraisals of
the business and financial condition of the Altice Group and the nature of the securities
before taking any investment decision with respect to securities of the Altice Group.
Any such offering memorandum may contain information different from the information
contained herein.

FORWARD-LOOKING STATEMENTS

Certain statements in this presentation constitute forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking
statements include, but are not limited to, all statements other than statements of
historical facts contained in this presentation, including, without limitation, those
regarding our intentions, beliefs or current expectations concerning, among other
things: our future financial conditions and performance, results of operations and
liquidity; our strategy, plans, objectives, prospects, growth, goals and targets; and
future developments in the markets in which we participate or are seeking to
participate. These forward-looking statements can be identified by the use of forward-
looking terminology, including the terms “believe”, “could”, “estimate”, “expect’,
“forecast”, “intend”, “may”, “plan”, “project” or “will” or, in each case, their negative, or
other variations or comparable terminology. Where, in any forward-looking statement,
we express an expectation or belief as to future results or events, such expectation or
belief is expressed in good faith and believed to have a reasonable basis, but there
can be no assurance that the expectation or belief will result or be achieved or
accomplished. To the extent that statements in this press release are not recitations of
historical fact, such statements constitute forward-looking statements, which, by
definition, involve risks and uncertainties that could cause actual results to differ
materially from those expressed or implied by such statements.

FINANCIAL MEASURES

This presentation contains measures and ratios (the “Non-IFRS Measures”), including
EBITDA and Operating Free Cash Flow that are not required by, or presented in
accordance with, IFRS or any other generally accepted accounting standards. We
present Non-IFRS or any other generally accepted accounting standards. We present
Non-IFRS measures because we believe that they are of interest for the investors and
similar measures are widely used by certain investors, securities analysts and other
interested parties as supplemental measures of performance and liquidity. The Non-
IFRS measures may not be comparable to similarly titted measures of other
companies, have limitations as analytical tools and should not be considered in
isolation or as a substitute for analysis of our, or any of our subsidiaries’, operating
results as reported under IFRS or other generally accepted accounting standards.
Non-IFRS measures such as EBITDA are not measurements of our, or any of our
subsidiaries’, performance or liquidity under IFRS or any other generally accepted
accounting principles. In particular, you should not consider EBITDA as an alternative
to (a) operating profit or profit for the period (as determined in accordance with IFRS)
as a measure of our, or any of our operating entities’, operating performance, (b) cash
flows from operating, investing and financing activities as a measure of our, or any of
our subsidiaries’, ability to meet its cash needs or (c) any other measures of
performance under IFRS or other generally accepted accounting standards. In
addition, these measures may also be defined and calculated differently than the
corresponding or similar terms under the terms governing our existing debt.

EBITDA and similar measures are used by different companies for differing purposes
and are often calculated in ways that reflect the circumstances of those companies.
You should exercise caution in comparing EBITDA as reported by us to EBITDA of
other companies. EBITDA as presented herein differs from the definition of
“Consolidated Combined EBITDA” for purposes of any the indebtedness of the Altice
Group. The information presented as EBITDA is unaudited. In addition, the
presentation of these measures is not intended to and does not comply with the
reporting requirements of the U.S. Securities and Exchange Commission (the “SEC”)
and will not be subject to review by the SEC; compliance with its requirements would
require us to make changes to the presentation of this information.
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Q1 2016 KEY TAKEAWAYS

a Successful execution of operational, financing and M&A agenda
e France: challenging quarter in promotion-heavy market environment
° Portugal: top-line inflection point reached

o US: return to highly profitable, historical growth

e Accelerated investments: fiber, mobile, content

e Robust capital structure: €10 billion total refinanced at attractive terms

Caltice



OPERATIONAL MOMENTUM BY MAIN MARKETS
GROWING US AND PORTUGAL, FRANCE ROBUST

Q1-16
B2C Net Adds

('000) .
OE =0

Postpaid Mobile Postpaid
Q1416  vs.  Qi-15 Mobile

Fiber Fixed 4P/5P
Broadband Customers

& i link
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Customers
Relationships

Fiber
Broadband
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MARGINS BY MAIN MARKETS
PORTUGAL AND US WITH BEST-IN-CLASS MARGINS, UPSIDE IN FRANCE THROUGHOUT 2016

O
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Q1-16 Q1-16 FYQ1-16

EBITDA (9.0%) EBITDA 20.9% EBITDA 18.5%
Growth Growth Growth

YoY YoY YoY?2

Q1-16 Q1-16 FYQ1-16

EBITDA @ EBITDA EBITDA @
Margin Margin Margin

A YoY Q1-16 A YoY Q1-16 A YoY Q1-16

EBITDA (1.1 pp) EBITDA +9.8 pp EBITDA +4.2 pp
margin margin margin

Q1-16
OpFCF 16.4%
Margin

Q1-16
OpFCF
Margin’

Q1-16
OpFCF
Margin

Note: Segments presented on a standalone reporting basis
1Excludes €44m of content costs for multi-year contracts
2EBITDA growth rate shown in local currency
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REVENUE TRENDS BY MAIN MARKETS
FRANCE IMPACTED BY HEAVY PROMOTIONAL ACTIVITY

&
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A Revenue YoY (%)’ A Revenue YoY (%)’ A Revenue YoY (%)"2

I -

ale
1~

suddenlink

6.7%

(3.5%) (3.4%)

I (2.4%) I I

(4.6%)
(5.0%) (86%)  (8.7%)
(6.1%)
FY Q1 Q2 Q3 Q4 Q1 FY Q1 Q2 Q3 Q4 Q1
2014 | 15 15 15 15 16 2014 15 15 15 15 16

» Growing B2C business

* Heavy promotions since Q4 2015
* B2B business normalizing in 2016

* Pricing initiative in Q2 2016

1 Revenue growth rates presented on a standalone reporting basis
2 Revenue growth rates shown in local currency

(3.6%) I (3.5%)
4.7%
(5.4%) ° 4.5%
(6.6%)
3.6%
Q4

2-2% I
| —

FY Q1 Q2 Q3
2014 15 15 15 15 16

* Positive customer momentum
» Nascent broadband opportunity

Trend improving throughout 2016 Revenue inflection in Q1 2016 Return to historical growth achieved

Cr -\‘
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ACCELERATED INVESTMENT PROGRAM UNDERWAY
RAPID FIBER AND 4G+ NETWORK EXPANSION

() =0
| #1 | #1

1 @ @ . —

+420k +166k

+315k

+430 +406

+21k
Avg. per quarter ) Avg. Peers Avg. per quarter ) Ava. per quarter
in 2015 Qe atQ116  in2015 are e Q1-16"
Y I
Fiber homes passed 4G Sites Fiber homes passed

1 Excluding Vodafone sharing agreement
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CONTENT ACQUISITIONS TO STRENGTHEN SFR PRODUCT OFFERINGS
EXECUTING ACCESS PLUS CONTENT STRATEGY

SFR Acquisition of Altice N.V.’s: 49% minority SFR Proposed Acquisition of

stake in NextRadioTV, 100% Economics

* French media operator focused on mainstream
news, sports, business, high-tech and discovery

* NextRadioTV EV of €741m

= Acquisition by SFR at cost relative to the original

price paid by Altice N.V.

= 7.9x Adjusted EBITDA pro forma for synergies
and tax losses carried forward

* Leading business and media brands:

fﬁk
DECOUVERTE HD24
INFO TALK SPORT

NEWS 24/7

Altice Media Group (AMG)

* Leading diversified and profitable media group in
France, publishing more than 20 major national titles

* AMG EV of €241m

= 4.5x Adjusted EBITDA pro forma for synergies
and tax losses carried forward

¢ [conic and well-known brands:

<G
{11 S Expansion

COTESUD | CLASSICA

ST

e

Transforming SFR into France’s Leading Telco and Content Operator

1 Including N23. NextRadioTV has a path to control after 2017 subject to regulatory approvals.
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SUCCESSFUL €10.1 BILLION REFINANCING
20% OF DEBT COMPLEX REFINANCED (28% EXCLUDING CVC)

Significant Maturity \/ Limited Near-Term \/ Marginal Interest \/
Extension Maturity Cost Increase

(in €m) 2

7.3y ‘ 5.8%

1,400 5.5%
698
60
— -
2016 2017 2018 2019

Group Weighted Average Maturity' Average Cost of debt!

1T WAL and WACD figures exclude Cablevision debt
2 Excluding Cablevision debt maturities
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R BUSINESS DYNAMICS AND OUTLOOK ‘i
CHALLENGING QUARTER WITH POSITIVE UNDERLYING FACTORS

Revenue (€m)

Outlook
+ Q1/Q2 2016 toughest YoY comparison

(6.1%)

Wholesale
& Other
558

B2B

+ Normalising market dynamics after Q1

“ (9.9%) + Pricing and offering initiatives: content bundling
515

+ Network investments
(7.6%)

+ Simplifying processes and sales re-organisation

B2C (4.9%)

Q1-15 Q1-16
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B2C FIXED LINE BUSINESS
FOCUS ON CHURN REDUCTION BUT ARPU IMPACTED BY PROMOTIONS

L

Fiber vs. DSL Net Adds '

70

Fiber ARPU
(€/Month)

48

27
e

Q4-14 Q1-15 Q2-15 Q3-15
Total Subscriber
ol -> J - JR @
(Fiber + DSL)
DSL ('000) I

(52) N— e

DSL ARPU P (189)
(€/Month) 3

Fiber and DSL Strategies

= ARPU: improvements from content and pricing initiatives
= Fiber: network expansion, content bundles and DSL migrations to accelerate growth

= DSL: content bundles and resolution of box shortage to reduce churn

1 Unique subscriber net additions

™
Zaltice
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8o B2C MOBILE BUSINESS ‘i
FULL SERVICE OFFERING GROWING SECOND QUARTER IN A ROW

Postpaid Net Adds / (Losses)

141

('000)

85
- gl#:a rS1emce [ (29) | [ (42)
———— (28)
u Other 2
(144)
(314)
Q4-14 Q1-15 Q2-15 Q3-15 Q4-15 Q1-16

ARPU (€Month)

Other ARPU -
vy

(€/Month)

Full Service Offer 28.8 @
<D

= Continued growth in high-value postpaid (Offre Compléte); stabilising overall base, content bundling to support ARPU

= Low-end segment characterised by heavy promotions since end of Q3-15
= Churn improving but still significantly higher than market: early benefits of network investments

1 Offre Compléte
2 Includes Offre Simple, distant access, and lines for testing

i ™)
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o STRATEGIC CONTENT AND CONVERGENCE INITIATIVES i
REDUCE CHURN, INCREASE ARPU AND REVENUE GROWTH

Launching 2 new channels

BFM
NEWS §roRT

INFO TALK SPORT

Launching 5 channels

SPORT1 SPORT2
131 SPORT
SPORT3 SPORT4K

Open-platform digital newstand

<
125{ PRESSE Pt
. @ [ Etudiant @
COTESUD  Stratégies

spon'rs Access + Content
Strategy to offer
#1 S-VoD service in France differentiated

converged
communication services

<~ 0 -
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SFR

LEADING FIBER OPERATOR AND FASTEST 4G MOBILE COVERAGE EXPANSION

ACCELERATING NETWORK INVESTMENTS ‘i

Fastest Fiber Network Buildout Accelerated Roll-Out of 4G sites since Q4-15
# fiber homes passed % N°1 o Q1-16 4G @ : @
% ‘4 sites roll-out Peers’ Average
ar Q4-15 4G :
-’ sites roll-out flFos0 Peers’ Average @
20,028
16,905

8,716 12,758

7,567

6,399
6,134

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16 free

(o]
: 20 liad

L +1.3m J =46 - 3G

Source: ANFR
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B2B
DECLINE DUE TO MOBILE WHICH IS STABILIZING

SFR

O

B2B Fixed Trends (c. 50% of B2B)’ B2B Mobile Trends (c. 30% of B2B)?

Data + Voice Revenue (€m)’ Net Losses ('000)

G)) (59)

(1.3%)

v

261.4

258.1

(155)

Q1-15 Q1-16 Q1-15 Q2-15 Q3-15 Q4-15 Q1-16
mData = Voice
= Robust segment supported by data = B2B mobile down 16% YoY

= Stabilized customer base and ARPU

B2B ICT Trends (c. 20% of B2B)

High-single

digit growth

Q1 impacted by billing / delivery
delay

Growth opportunities: housing and
hosting services, security

New product pipeline — expanded
market potential

Structural evolution towards “as a
service”

1 The figures shown in the section for France are SFR standalone financials. These numbers may vary from financials published as part of the consolidated Altice N.V. financials for France after elimination of

intercompany transactions between the SFR and other companies of the Altice Group
2 Ex-M2M

ot
altice
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m=o BUSINESS DYNAMICS AND OUTLOOK
— " STRONG B2C BUSINESS AND RECOVERING B2B SEGMENT

Revenue (€m)

Outlook
(3.5%) + B2C inflection in trend
l + B2B performance now stabilized sequentia
in line with expectations
W; gfhs:fle (8.0%) t Fiber network build out

+ Lower wholesale revenue: PT separation from

B2B (8.7%)
B2C +0.8%
Q1-15 Q1-16
m=o

Caltice
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m=o B2C FIXED LINE AND MOBILE BUSINESSES
— " CONVERGENCE AND POSTPAID TO PREPAID MIGRATION FOR B2C

B2C Revenue Mobile Customers Net Adds
YoY A
u Prepaid +44 +18
Q1-15 Q2-15 Q3-15 Q4-15 Q1-16 = Postpaid
0.8% (8)  HEmE
(144) (140)
(80) (104)

(110)

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16

Convergent Fixed Subscribers (4P/5P)

% of g
(2.7%) Unique @ 38.3%

Subscribers

(3.4%) (1000)

628 634
sa8 609
(4.0%) 563
(4.5%) l

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16

ARPU
(€/Month) @ @ @ @
1 If adjusted for one-time items

M=o }’\/amce




m=o B2
STABILIZATION SET TO CONTINUE

B2B Revenue
YoY A

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16

(5.3%)"

(5.5%)

(7.5%)

(8.1%)

(8.9%) (8.7%)

1 If adjusted for one-time items

=0

Outlook

+ B2B performance in line with expectations
+ Top-line stabilised now for the last 6 months
+ No loss of key accounts since closing

+ Impact of legacy key account losses phasing out
in Q2 2016

Caltice 20



_——5.1.. BUSINESS DYNAMICS AND OUTLOOK
suddenlink STRONG US MARKET DYNAMICS @

Revenue (€m)
+9.0% (Reported)
| +6.7% cc Outlook
v  Reported

+ Strong underlying growth momentu

AT (1.0%)
Wholesale + Industry leading top-line and cash flo
& Other [

B2B + Further growth upside

+ Highly complementary US footprint: Cablev
closing on track

+9.5%
B2C

Q1-15 Q1-16

suddenlink: altice 21



suddenlink

B2C FIXED LINE BUSINESS
POSITIVE CUSTOMER AND ARPU TRENDS

(000)

ARPU ($) per
unique residential
customer

suddenlink

Residential Customer Relationships (‘000)

1,452
1,439

Q1-15 Q2-15 Q3-15

1,467

Q4-15

1,489

Q1-16

Total revenue growth: 6.7% YoY (cc)

ot
altice
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B2C FIXED AND MOBILE BUSINESSES
TOTAL REVENUE STABILIZED AS FIXED BASE IS RETURNING TO GROWTH

(=)

B2C Fixed Net Adds / (Losses)
('000)

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16
(8)
(10)
Fixed ARPU g9 -~
(Iz(g/Month) ( T/
g

B2C fixed revenue growth: (2.7%) YoY (cc)

B2C Mobile (UMTS) Net Adds / (Losses)
('000)

52

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16
‘ ( ‘ (
Mobile ARPU P
(/Los}/\jonthy /

B2C mobile revenue growth: 11.7% YoY (cc)

Total revenue growth: (0.3%) YoY (cc)
1 Blended mobile ARPU, including business customers
e da )
@ ~altice
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DOMINICAN REPUBLIC i“
CONTINUED STRONG GROWTH IN MOBILE AND FIXED

[ 4

.

Fiber Migration and Increasing 3P Penetration

3P as a % of Fiber
Subscribers

DSL Unique
Subscribers
(‘000)

Fiber Unique
Subscribers
(‘000)

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16

Fiber ARPU
(DOP/Month)

DSL ARPU
(DOP/Month)

»
»

B2C fixed revenue growth: 3.7% YoY (cc)

Expanding Mobile Coverage and Accelerating Growth

% 3G Coverage 78%

% 4G Coverage
Mobile 14

Postpaid 10 9
Net Adds
(‘000)

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16
Mobile ARPU
(DOP/Month)

B2C mobile revenue growth: 2.4% YoY (cc)

Total revenue growth': 4.7% YoY (cc)

" Including B2B and wholesale revenue

" o
orange”

P
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Financial Review
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ALTICE NV
PRO FORMA CONSOLIDATED FINANCIALS'

YoY Reported YoY Constant
€m Q1-15 Q1-16 Growth Currency Growth
France 2,740 2,573 (6.1%) (6.1%)
International 1,123 1,138 1.3% 0.7%
Revenue US (Suddenlink) 522 570 9.0% 6.7%

Intersegment Adjustments (7) (21) - -

otal Group Consolidated . y (2.7%) (3.3%)

France 935 851 (9.0%) (9.0%)
Margin (%) 34.1% 33.1%

International 474 533 12.6% 11.9%
Margin (%) 42.2% 46.9%

AdeSted US (Suddenlink) 200 242 21.0% 18.5%
EBITDA

Margin (%) 38.3% 42.5%

Corporate Costs® (11)

T T T IS R
Margin (%) 36.6% 37.9%

France 535 421 (21.3%) (21.3%)

International® 283 315 11.4% 10.9%

US (Suddenlink) 78 174 121.6% 116.9%

Corporate Costs® (11)

1 The figures shown are pro forma excluding Cabovisao, ONI and FOT disposals. Segments presented on a standalone reporting basis and Altice Group figures presented on a consolidated basis
2 International OpFCF in Q1 2016 excludes €44m of content costs for multi-year contracts
3 Corporate costs after intersegment adjustments on a consolidated basis were €15.3m in Q1 2016 and €6.9m in Q1 2015
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OVERVIEW OF ALTICE GROUP DEBT (PF FOR REFINANCINGS)
DIVERSIFIED SILOS

. . . g Altice Europe AItlce_Group
Target Leverage Available Liquidity (Coneolidated) ] {Conselidated) -
XC.
* Altice Europe: c. 4.0x * Altice Group Exc. CVC': €3.2 bn Gross Debt 29,735 36,781
Net Debt 28,798 35,604
* Altice US: ¢. 5.0-5.5x LTM EBITDA ® 5,804 6,729
PF Cash Int. 1,736 2,133

Credit Metrics

A Gross Leverage 5.1x 5.5x
Altice NV (Top Co) Net Leverage 5.0x 5.3x
Undrawn RCF 1,716 2,024

Altice Lux (Europe) silo

Altice Luxembourg S.A. (HoldCo)

Altice Corporate Financing S.A

1 1

1 1

1 1

1 1

1 1

i Gross debt €6,231m i Total Committed Facility? €1,626m

! Net debt €6,147m ! o/w Undrawn Facility? €538m

i oo Float Undrawn RCF €200m i = 2: g?grs p

1 1

i 78% 100% i 30% 70% 70% 30%

e e e | I

! ice France ! ! . . i

n ! V! " (OF: [ I VT N (A7) I | | - ------------------"- -
t (NC-SFR) ! N | | 1 Atice Lux (Europe) sito |
1 1 1 Y S S
1| Gross Debt €15,010m || || Gross Debt €8.494m ||| || Gross Debt €5958m || Gross Debt? €12,760m || | ;oo omo-oooeeien 3
" ! ! n , | 1 Altice France (NC-SFR) .
'l Net Debt €14,546m || | Net Debts €8,105m |1} | Net Debt €5,811m |[!' Net Debt €12,672m |1 [L---ooooooooooooood
I LTM EBITDA €3,776m |1 . LTM EBITDAS® €2,037m | | LTM EBITDA €931m |1, ! Altice International silo

1 1 1

i: Gross Leverage 4.0x ! Gross Leverage 4.2x ! i Gross Leverage 6.4x ii '

I Net leverage 3.9x ! Netleverage 4.0x | |l'' NetLeverage 6.2x | | Suddenlink silo

"' Undrawn RCF €1,100m |, Undrawn RCF €416m |, | Undrawn RCF €307m |! Undrawn RCF €e711m |- ST TToTT ooy
e 1 \ 0 q il : : Cablevision silo |
' NC-SFR silo 0y Suddenlink silo " Cablevision silo I
"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" Pending closing

Note: LTM financial information as of Q1-16 for Altice Group and excluding pension liabilities for Portugal Telecom. Pro forma (PF)
for refinancings in France, Altice International and Suddenlink. PF cash positions in France and Al do not give effect to additional accrued interest paid at closing of €66 m and €29 m respectively

"Includes €1,088 m draw on corporate facility and €94 m of cash at ANV/ACF. Excludes $1,829 m (€1,606 m) cash raised for Cablevision

2 Altice US debt figures shown do not include a $500 m vendor note from existing sponsors (BC Partners and CPPIB) used to finance the acquisition of Suddenlink with interest on the note payable in kind

3 Including c.€122 m of cash overfunding for interest. Undrawn facility will be used for CVC acquisition

4 CVC gross debt of €12.8 bn is split between existing debt of ¢.€5.2 bn, additional acquisition debt of c.€7.6 bn and €45m drawn RCF. As of Q1-16 CVC had ¢.$933 m of cash, which on an adjusted basis will change to
¢.$100 m (€88 m) as a portion of existing cash will be used for the acquisition price. The €7.6 bn acquisition debt and escrow cash of c.€7.4 bn (net of fees and some other adjustments) were recorded in the Altice
financial statements

5 Altice Europe (Consolidated) LTM EBITDA includes €9 m corporate costs / consolidation adjustments to standalone EBITDA figures. Altice Group (Consolidated) ex. CVC includes additional €6m corporate costs /
consolidation adjustments

8 Includes NextRadioTV stake purchase; pro forma for sale to SFR net leverage for Al is 3.8x (SFR net leverage pro forma for acquisition of NextRadioTV stake and Altice Media Group
France is 4.0x excluding synergies)

Py
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OVERVIEW OF ALTICE GROUP MATURITY PROFILE
SIGNIFICANT EXTENSION OF MATURITIES IN APRIL 2016

Altice Maturity Profile (€m)

Debt maturity summary:

Altice Group Exc. CVC Altice Group Incl. CVC
WAL life of 7.3 years (including RCF drawn) WAL life of 6.9 years (including RCF drawn)
WACD of 5.8% WACD of 6.2%

4,172

4,194

2,635
o2 I 2,361

4 46 :
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

(3,545) | 1 (766) | T T T

Altice Europe silo

Refinancing (in €m)2 (5,054) 2

Long-term capital structure with limited near-term maturities

Note: Maturity profile excluding leases/other debt (€401 m), includes RCFs drawn of c.€590m at Altice Europe and €45m for CVC shown at their maturity date. Pro forma for full drawing of Altice Corporate Facility

1 CVC revolver can be drawn to term out these amortisations
22019 figure includes (€162m) for the period between 2016 and 2017. Delta of c.€263m is due to fees/excess cash for the refinancing.

—_— L,-\u
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ALTICE NV
PRO FORMA CONSOLIDATED REVENUE!'

YoY Reported YoY Constant
€m Q1-15 Q1-16 Growth Currency Growth
France 2,740 2,573 (6.1%) (6.1%)
Portugal 593 572 (3.5%) (3.5%)

US (Suddenlink) 522 570 9.0% 6.7%
Israel 225 231 2.9% (0.3%)
Dominican Republic 169 177 4.8% 4.7%
French Overseas Territories 50 49 (1.0%) (1.0%)
Others 87 108 24.8% 251%

o/w NextRadioTV 48 53 10.1% 10.1%

Intersegment Adjustments (21)

Total Group Consolidated 4,379 “ (2.7%) (3-3%)

1 The figures shown are pro forma excluding Cabovisao, ONI and FOT disposals. Segments presented on a standalone reporting basis and Altice Group figures presented on a consolidated basis

iy
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ALTICE NV
PRO FORMA CONSOLIDATED EBITDA!

YoY Reported YoY Constant
€m Q1-15 Q1-16 Growth Currency Growth
France 935 851 (9.0%) (9.0%)
Portugal 229 277 20.9% 20.9%

US (Suddenlink) 200 242 21.0% 18.5%
Israel 104 105 0.4% (2.8%)
Dominican Republic 89 96 7.6% 7.5%
French Overseas Territories 22 20 (8-2%) (8-2%)
Others 29 35 22.3% 22.7%
o/w NextRadioTV 7 8 8.3% 8.3%

Corporate Costs? (11)

1 The figures shown are pro forma excluding Cabovisao, ONI and FOT disposals. Segments presented on a standalone reporting basis and Altice Group figures presented on a consolidated basis
2 Corporate costs after intersegment adjustments on a consolidated basis were €15.3m in Q1 2016 and €6.9m in Q1 2015
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ALTICE NV
PRO FORMA CONSOLIDATED CAPEX!

Q1-16
€m Q1-15 Q1-16 % Capex to Sales
France 400 430 17%
Portugal? 65 83 15%
US (Suddenlink) 122 68 12%
Israel 82 62 27%
Dominican Republic 23 25 14%
French Overseas Territories 10 15 31%
Others 11 32 30%

o/w NextRadioTV

1

22%

2

1 The figures shown are pro forma excluding Cabovisao, ONI and FOT disposals. Segments presented on a standalone reporting basis and Altice Group figures presented on a consolidated basis

2.Q1 2016 excludes €44m of content costs for multi-year contracts
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